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Abstract: Peronalized infomation retrieval technology is a newv fom of modemn infomation retrieval technolo-
gies, and isal® an inevitable act b mprove the retrieval quality of the existing information retrieval systan © as
meet the user’ s requirement better Thispaper analyzes the development status of personalized infomation retrieval
technology fran 3 agects, that is, the expression of user profiles the achievement of personalized results and the
presentation of the results The pgper alo discusses the characteristics of the modem persnalized infomation re-
trieval technologies, and points out the problenswhich need o be lved in future
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