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Abstract Based on analyzing the characteristics of users behavior in CtoC E-commerce websites, this pgper proposes the basic
principle and characteristics of W eb personalization recommendation technologies in these W ebsites At last, this paper introduces
three main processes of W eb personalization recommendation, such as data preprocessing, obtaining the personalized contents, recom-

mending these contents, and explains the mplementation of W eb persnalization reconmendation technologies in CtoC E-cammerce
W ebsites in detail
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